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Summary

Al is everywhere and Al is here to stay! Thus, it is necessary to analyze this phenomenon
and its highly dynamic developments more thoroughly. The elective “Interdisciplinary per-
spectives on Al” is a joint teaching course by Prof. Dr. Dirk Wentzel and Prof. Dr. Nadine
Lindstadt-Dreusicke and analyses the potentials and challenges that Artificial Intelligence
offers for different participants and players on the market (e.g. companies, users, politics,
etc.). After an introduction on the relevant terms, definitions, classifications and tools on Al,
the course will deal with the general potential that Al provides for the overall economy and
society. Following, we will then dive deeper into the application of Al in specific market seg-
ments such as marketing, communication, media and ecommerce. In equal measure, the
course will also critically assess and discuss the challenges and risks that Al brings (e.g.
fake news, deep fakes, copyright issues, ethical concerns and so on) as well as suitable
remedies. The assessment of this course is a group presentation by the students that as
well covers different areas, angles and perspectives on Al (e.g. virtual influencer, Al and
ecommerce, Al and social media, Al and sustainability, etc.) Additionally, the course will be
complemented by guest lectures from the industry.

Outline of the Course

I.  Introduction on Al and its economic impact
II.  On the potentials of Al for different fields of the economy
(e.g. marketing & communication, media and ecommerce)
[ll.  Challenges and risks of Al and the need for regulation
V.  Getting into practice: on some relevant Al tools — trying, introducing and evalu-
ating
V. Guest lectures from the industry with different perspectives
VI.  Student presentations



Course Intended Learning Outcomes and their Contribution
Learning Outcomes / Program Goals

to Program Intended

Program Intended Learning Outcomes

Course Intended Learning Outcomes

Assessment Methods

After completion of the program the stu- | After completion of the course the students will | Presenta- Presenta- Participa-
dents will be able... be able... tion tion tion in
Class
40% 40% 20%
Collective Individual Individual
1 Expert Knowledge
1.5 ..to demonstrate profound expert | ...to demonstrate profound expert knowledge X X X
knowledge in their field of specialization. in the field of Artificial Intelligence from differ-
ent angles and perspectives as a promising
tool for different businesses and the overall
economy. In the same way the students
demonstrate profound expert knowledge on
the risks and challenges of Al and have an un-
derstanding on possible remedies.
2 Digital Skills
2.2  ..to effectively use and apply information | ...to use different information systems as well X
systems to develop solutions in business | as suitable Al tools in a goal-oriented manner
settings. in order have a practical understanding of the
benefits of such tools as well as for elaborating
on their class assignment. In the same way the
students will be able to critically assess what
Al tools can provide and where the limits are,
making adjustment necessary.
2.3  ..to effectively use digital technologies to | ...to use collaborative tools in order to enable X
interact, to collaborate and to communi- | interaction, collaboration and communication
cate. within the team in order to prepare and com-
plete the group assignment.
3 Critical Thinking and Analytical Competence
3.2  ..to critically reflect and interpret findings | ...based on differentiated analyses and critical X X X
and to develop comprehensive solutions | reflection, to assess the status quo of the dy-
for complex problems. namic Al setting and its different subfields as
well as the relevant benefits and possible risks
and challenges of Al to make a proper judge-
ment for use.
4 Ethical Awareness
...to develop sound strategies in the areas | ...have a sound understanding on the ethical X X
of ethics, sustainable development and so- | concerns and problems of Al. The students are
cial responsibility and are able to apply | furthermore able to critically assess the use of
them to typical economic decision-making | Artificial Intelligence for different purposes and
problems. different fields in the business context and find
solutions to overcome ethical concerns.
5 Communication and Collaboration Skills
5.2  ...to demonstrate their oral communication | ...to present, explain and communicate their X X
skills in presentations. interdisciplinary Al knowledge in a structured
and comprehensible manner, both throughout
their group presentations as well as during the
discussion in class.
5.3 ...to work successfully in a team by per- | ...to successfully work in a team while prepar- X
forming practical tasks. ing and presenting their group assignment
(presentation) and smaller assignments
throughout the course.
6 Internationalization
6.2 ..toarticulate themselves in a professional | ...to deal with the Al market and corresponding X X
manner in international business. expert terms and vocabulary in English and ar-
ticulate themselves in a professional manner
in the area of the international Al environment
and business.




Teaching and Learning Approach

e The course is organized as a seminar. In the first weeks of the semester, the
two professors will give an introduction on the subject — always approaching
from different angles and perspectives.

e With this input, students in according teams, will have to elaborate a specific
presentation topic on Al that will be presented at the end of the course.

e A coaching session is included in order to monitor the students’ progress on
elaborating their presentation topic and to give feedback and recommenda-
tions on how to proceed.

e Additionally, the course will be complemented by guest lectures from the industry in
order to highlight the huge relevance of the topic for businesses.

e Over the entire course, discussions will accompany the introductory period, the
guest lectures as well as the presentation topics.

(Background) Literature and Course Materials

Please be aware that this (background) literature list is fairly extensive in order to ac-
count for the interdisciplinary focus of the course, i.e. the different angles and perspec-
tives one needs to look at when coping with Al.

The students are not expected to work through all of the literature, however, can de-
cide to further research on a specific perspective with these broad literature recom-
mendations!

Emphasis on selected literature will be put in the actual lectures and the corresponding
lecture slides that will be presented on Moodle.
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Assessment

The assessment of the course will be based on three parts:
1. the students’ presentations (individual assessment: 40%)
2. the students’ presentations (collective assessment: 40%)
3. participation in class (individual assessment: 20%)

Each part of the course assessment has to be passed with a grade of at least 4.0 or
better!

Course Attendance

Please be aware that for this course the attendance is compulsory. It is only allowed
to miss one session in this course!

Code of Conduct for online Teaching

Link to the Code of Conduct for online Teaching



https://e-campus.hs-pforzheim.de/business_pf/digital_learning_tools_links
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